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Methodology

To create this report, BRAND UKRAINE, together with the Looqme media monitoring agency has analysed articles 
about Ukraine published in world media in January-March 2024 in English, German, French, Spanish, and Italian 
languages. The number of analyzed sources amounted to 13.6 thousand.

We began our analysis by filtering articles published in English to include only those that featured Ukraine's 
predefined brand attributes. This filtering process was automated through machine coding. Subsequently, we 
investigated the events and circumstances that led to the mention of Ukraine's brand characteristics in media. 
(slides 5-9) 

Our semantic analysis highlights the most frequently used words in articles about Ukraine, across different 
languages. (slides 10-15) 

The list of the predefined attributes of Ukraine, including words and phrases for coding, can be found in Appendix.



Highlights

• The overall number of articles about Ukraine increased by 10% compared to Q1 2024. 

• However, the share of articles mentioning Ukraine’s brand attributes slightly decreased to 12% in Q2 
2024.

• Significant events that brought Ukraine's brand attributes into the media spotlight were the 80th 
anniversary of the D-Day landings with Volodymyr Zelenskyy’s participation, the Ukrainian president’s 
meeting with Joe Biden, the Ukrainian national team’s participation in the Euro-2024 football 
championship, and the Peace Summit in Switzerland. 

• For the first time in the history of our observations, the “Creative people” attribute was among the most 
common reputational characteristics, appearing in 22% of all articles with brand attributes. This increase was 
driven by events such as the NATO-Ukraine Defense Innovators Forum, Ukraine's participation in the 
Euro-2024, a Ukrainian woman's victory in the "Professional Services Leader" category at the Mastercard 
Women SME Leaders Awards, etc. 

• The “Democratic country” attribute was equally popular, also appearing in 22% of articles. 

• The third most widely spread attribute was “Nation of heroes,” bolstered by strong statements from 
Emmanuel Macron and other Western politicians about the heroic struggle of Ukrainians and the need to 
support Ukraine.



Total number of articles about Ukraine in the world 
news media: 913 697 
+10,3% compared to the previous quarter



Brand attributes in 
English texts
Q2 2024



1. Ukraine is a democratic country 

2. Ukrainians are creative people

3. Ukraine is a nation of heroes  

4. Ukraine is a member of the European family

5. Ukraine has thousand-year-old history and culture

6. Ukraine is a free nation

7. Ukraine is a tech (IT) country

8. Ukraine has beautiful nature

ALL ATTRIBUTES IN TOTAL

Share of voice %
Q2 2024

 (among all English articles)

Share of voice %
Q1 2024

 (among all English articles)

2.72%

2.71%

2.27%

1.46%

1.44%

1.06%

0.49%

0.03%

12.18%

3.08%

0.98%

3.50%

1.72%

1.46%

1.51%

0.50%

0.05%

12.8%

Brand attributes



The highest daily number of articles featuring brand attributes 
was observed on June 7, the day Joe Biden met with Volodymyr 
Zelenskyy and apologized for the delay in aid

The daily dynamics of the number of articles which contain Ukraine’s brand attributes
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Total number of 
articles with brand 

attributes

68.4 K

Distribution of Ukraine brand attributes in articles 
and events that caused major spikes
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The events that caused spikes in brand attributes 
mentions in media

● Kahkovka dam tragedy 
anniversary

Tech (IT) country

● Emmanuel Macron's 
statements about the 
potential deployment of 
Western troops to Ukraine

● David Cameron's visit to Kyiv
● The 80th anniversary of the 

D-Day landings

●Joe Biden's meeting with 
Volodymyr Zelenskyy in 
France

● The 80th anniversary of 
the D-Day landings

● Performance of alyona alyona 
and Jerry Heil at Eurovision 
2024

● The 80th anniversary of the 
D-Day landings

● Anthony Blinken's 
performance of "Rockin' in the 
Free World" song in a Kyiv bar

● The Peace Summit in 
Switzerland

● Ukraine at Euro-2024
● NATO-Ukraine Defense 

Innovators Forum
● A Ukrainian woman 

winning “The Professional 
Services Leader” category 
at Mastercard Women 
SME Leaders Awards

● Signing of security agreements 
by Ukraine with European 
countries

● Visit of the Duchess of 
Edinburgh to Ukraine

● The Peace Summit in 
Switzerland

Nation of heroes Democratic country

Creative people

Member of the European family

Ukraine has beautiful nature

Free nation

● EU-Ukraine Defense Forum in 
Brussels

● NATO-Ukraine Defense 
Innovators Forum

● Energy crisis in Ukraine

1000-year old history & culture

● Russia’s missile attack on the 
"Faktor-Druk" printing house in 
Kharkiv

●"The Witch of Konotop" theater 
performance review

● The 80th anniversary of the 
D-Day landings



Semantic analysis of Ukraine’s 
topic in the world media
Q2 2024



English | The most common words in articles about Ukraine



German | The most common words in articles about Ukraine



French | The most common words in articles about Ukraine



Spanish | The most common words in articles about Ukraine



Italian | The most common words in articles about Ukraine



Appendix

The list of the predefined attributes of Ukraine, 
including words and phrases for coding

















This publication is funded by the European Union. 
Its contents are the sole responsibility of BRAND UKRAINE organisation 
and do not necessarily reflect the views of the European Union.


